Johnson & Wales University

ScholarsArchive@JWU

Student Research Design & Innovation
Symposium

Community Research & Innovation Events
4-25-2023

Bear Mountain Vodka Beverage Adaptive Branding

Jaiden Mali

Follow this and additional works at: https://scholarsarchive.jwu.edu/innov_symposium

6‘ Part of the Engineering Commons


https://scholarsarchive.jwu.edu/
https://scholarsarchive.jwu.edu/innov_symposium
https://scholarsarchive.jwu.edu/innov_symposium
https://scholarsarchive.jwu.edu/community_research
https://scholarsarchive.jwu.edu/innov_symposium?utm_source=scholarsarchive.jwu.edu%2Finnov_symposium%2F34&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/217?utm_source=scholarsarchive.jwu.edu%2Finnov_symposium%2F34&utm_medium=PDF&utm_campaign=PDFCoverPages

BEAR MOUNTIAN

VODKA

7

For this specific project, | was required to create and design a brand based on a beverage of my choosing. As part
of the project requirements, | needed to create an example of visual coding for a minimum of three products. Addi-
tionally, I had to design a brand-standard secondary package, as well as develop adaptive graphics & packaging for
a limited edition collection. My job for this project was to create a strong brand concept and graphics that demon-
strate cohesive packaging, visual coding, and strong brand recognition. | decided to create a vodka brand called
Bear Mountain Vodka. | wanted to create a brand that was both minimalistic and higher-end. This project had a lot
of handcrafted elements achieved through prototyping. | chose a very basic color palette to give this modern mini-
malistic a vibrant, yet elegant feel. The Limited Edition Bottle was a Christmas themed vodka for the Holiday
Season.

For the secondary-packaging design portion of this project, | wanted to go for a gift box type of packaging. | used
the same concept for both the regular packaging and the limited edition packaging, but | used adaptive graphics to
give each bottle its own style that was cohesive with infused flavor. The limited edition box has a candy cane swirl
design on the box to match the peppermint flavor vodka. Each box comes with a bottle of vodka and two glasses
with etched logos on them. Each bottle of vodka also comes with an etched pattern on the back of the glass that
ties the branding together, providing it a more cohesive design to the overall brand assets of this process.

7

BEAR MOUNTIAN BEAR MOUNTIAN BEAR MOUNTIAN BEAR MOUNTIAN
vo D KA Government Warning: (1) Government Warning: (1) Government Warning: (1)
According to the Surgeon According to the Surgeon According to the Surgeon
General, Women should General, Women should General, Women should
not drink AlCOh(?“C Bever- not drink Alcoholic Bever- not drink Alcoholic Bever-
ages during ages during ages during
pregancy becasue of the pregancy becasue of the pregancy becasue of the
risk of Birth Defects. (2) risk of Birth Defects. (2) P risk of Birth Defects. (2)
Consumption of Alcoholic m Consumption of Alcoholic Consumption of Alcoholic
J Be\{e:rages Impalrs your Beverages Impairs your z Beverages Impairs your
ability to drive a car or m ability to drive a car or — ability to drive a car or
< operate Machinery, and operate Machinery, and operate Machinery, and
may casue health prob- m may casue health prob- E may casue health prob-
z lems. E lems. m lems.
I
O - EE
I
o O o
O Bear Mountain Vokda u Bear Mountain Vokda m Bear Mountain Vokda
455 St. Marys Ave 455 St. Marys Ave 455 St. Marys Ave
Utica, NY 13502 Utica, NY 13502 m Utica, NY 13502
bearmountainvodka.com bearmountainvodka.com bearmoun,tainvodka.com
(315) 797 - 7857 (315) 797 - 7857 (315) 797 - 7857
40% ALC 40% ALC ||| | II || 40% ALC 40% ALC
16 floz /473.18 mL 16 fl oz /473.18 mL 16 floz /473.18 mL 16 floz /473.18 mL

Bottle Design Packaging
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Bottle Design Prototypes

Box Design Mockups

Jaiden Mali
Student Research Desigh & Innovation Symposium



	Bear Mountain Vodka Beverage Adaptive Branding
	JaidenMali_Poster

